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Report Highlights:

TH2023, Thailand received a total of 19,098 million tourists, an increase of 19.8 percent from 2010.
Total wine import to Thailand in 2011 was 11.2 million liters compared to 9.1 million liters in 2010.
U.S. wine import in 2011 was 646,653 liters, 59 percent increased from 2010.



General Information:

The Ministry of Tourism and Sports (MOTS) reported that number of tourists to Thailand in 2011 was
19,098 million, up by 19.8 percent from 2010. The arrivals from the top-ten countries were Malaysia,
China, Japan, Russia, South Korea, India, Laos, Australia, the United Kingdom, and the US. The top
destinations were Bangkok and the southern provinces, which include the famous and beautiful beaches
of Phuket, Pang-Nga, Samui, Hua Hin, and Krabi. Tourists arrivals, especially from Western countries,
are highly correlated with wine imports and high value products used in the HRI sector to meet the
demands of four and five star hotels and restaurants. As such, total wine imports to Thailand in 2011
were 11.2 million liters compared to 9.1 million liters in 2010 or an increase of 23 percent. In 2011, the
U.S. wine market increased 59% from 2010, to 646,653 liters compared to 406,324 liters in 2010.
However total market share remains small at 5.5 percent.

Importers comment that the increase in the import volume of U.S. wines in 2011 was due to the
following factors: 1) importers benefit from adding U.S. wines to their wine portfolio, 2) more import of
3 and 5 liters bottles such as Inglenook, Amanda and Carlo Rossi. Hotels and restaurants prefer these 3-
5 liters container to serve wine per glass, 3) record tourists number coming to the resort areas in
Southern of Thailand, more than offsetting the downturn in arrivals due to flooding during August-
November in Bangkok and other provinces in the Central Region.

Table 1: Volume of wines imports from selected countries in Thailand
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Graph 1: Imports and market share of wines into Thailand from major destinations
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A major constraint for wines originating from the US is the high tariff rates. U.S. wines are not
competitively priced with respect to Australia and New Zealand in term of price point. Wines from
Australia and New Zealand are taxed at 12% and 9% respectively and import tax from both countries
will be 0% in 2015. In addition, Chile will sign a trade agreement with Chile in mid-2012 which will
increase the competitive pressure on U.S. wines.

Table 2. Tariff comparison between Thailand and major competitors under Free Trade Agreement
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Furthermore, an additional slew of taxes increase the burden on U.S. wines as these are value-based
taxes from the originating taxing point. The following is an example of the total levies imposed on U.S.

wines.

OMMmMoOOm>

. CIF value on imported wine
Import tariff 54% on CIF value

Excise tax 1.7647059 on CIF value + Import tariff
. Municipal tax 10% on Excise tax
Health tax 2% on Excise tax
Value added tax 7% on (A-E)
. Total cost per bottle (A-F)

Burden of Import tax and duty per bottle

= $100.00
=$ 54.00
=$271.76
=$ 27.17
=$ 544
=$ 32.09
= $490.46
= $390.46%



Table 3: Comparison of import tariff and total tax burden from selected countries on imported wines

in 2012,
Countries Import Burden of Import tax and
Tariff duty per bottle
WTO countries (USA, France, Chile, Italy, Argentina, 54% 390.46%
South Africa, Spain, U.K. and more)
Australia 12% 256.68%
New Zealand 9% 247.12%

More information about Thailand market structure and regulatory measures on alcohol products is on
GAIN Report: TH9124 (Wine Market in Thailand).

End Report.
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